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																																																								1		 Within the literature I reviewed, I was unable to find any other research investigating Niuean 
transnationalism and digital media 
		 3	
My	primary	research	question	asks,	how	digital	media	are	shaping	the	negotiation	and	construction(s)	of	Niuean	identities.	I	draw	upon	eight	months	of	qualitative	research,	with	half	of	this	time	spent	with	the	diasporic	Niuean	communities	in	Auckland	and	half	with	Niueans	on	the	island	of	Niue.	In	addition	to	the	physical	places	of	Niuean	sociality,	research	was	conducted	in	the	digital	spaces	that	Niueans	frequently	traversed,	such	as	Facebook,	Twitter,	Instagram,	and	YouTube.	In	this	introductory	chapter	I	provide	a	brief	outline	of	my	overall	thesis	document,	background	information	about	Niue	and	Niueans,	and	an	introduction	to	the	role	of	digital	media	in	my	research	participants’	experiences	of	transnationalism.		This	thesis	builds	upon	previous	research	on	the	broader	field	of	transnationalism	(Yeoh	et	al.,	2003;	Vertovec,	1999;	Guarnizo	and	Smith,	1998;	Mau,	2010;	Portes	et	al.,	1999;	Levitt	and	Jaworsky,	2007;	Smith	and	Guarnizo,	1998),	in	order	to	examine	the	difference	that	‘the	digital’	has	made	and	the	ways	in	which	new	media	forms	have	reinforced,	extended,	and	amplified	transnational	negotiations	of	culture	and	identity.	Digital	transnationalism	is	primarily	concerned	with	the	way	digital	media	interfaces	with	the	politics	and	daily	practices	of	transnationalism,	including	the	ways	in	which	digital	media	platforms	and	their	affordances2	perform	an	infrastructure,	conduit,	and	materiality	of	the	transnational	social	field	(Levitt	and	Schiller,	2004)	
																																																								2		 ‘Affordances’ of digital media throughout this thesis refers to the design and interface, of which 
shape perception, use and interactivity. Popular social media platforms such as Facebook, Twitter, 
Instagram and YouTube were commonly used by my research participants. Though it is not the aim of 
this thesis to analyse the specificity of each platform and compare affordance, it is important to note that 
whichever platform or site, my research participants interacted and used these digital media as a place 

































																																																								3		 I acknowledge the growing body of literature on ‘digital diaspora’; migration, identity and 
digital media. Among others, see Bernal (2014), Halegoua and Aslinger (2016), Alinejad (2017). Though 
I have identified and drawn from these works, my fieldwork revealed less affinity with ‘diaspora’, but 
rather a ‘transnational social field’ negotiating ‘being’ versus ‘belonging’, and a nationalistic 
‘preservation’ agenda, which is in-part being shaped and extended via digital media. I therefore chose to 







































































































































































































































7 According to domaintyper.com, based on global traffic data, there are 476 sites in the top 1 million 
visited sites with the domain suffix .nu – https://domaintyper.com/top-websites/most-popular-websites-with-nu-
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